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the SPI-Finance report and this supplement are identical.

Contact
For any questions or comments about this supplement and its use as part of the GRI
framework, please contact:

GRI Secretariat
Phone: +31(0)20 531 00 00
E-mail: guidelines@globalreporting.org
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Preface

The GRI is pleased to release the pilot version of the Financial Services Sector
Supplement for Social Performance. This document offers a set of supplemental social
performance indicators for use in conjunction with the GRI 2002 Sustainability Reporting
Guidelines (‘the Guidelines’). The indicators were identified as specifically relevant to
the financial services sector through an extensive multi-stakeholder process convened by
GRI and SPI-Finance. SPI-Finance is a project group of financial institutions from
Australia, Germany, the Netherlands, South Africa, Switzerland, and the UK.

In 2001, the GRI launched its supplement programme in response to consistent feedback
on the importance of sector-specific guidance built on the foundation of the Guidelines.
These supplements capture issues unique and essential to reporting in a specific sector,
but which may not appear in the Guidelines since they are relevant primarily for a
particular range of reporting organisations. Combining the Guidelines and the
supplements, such as Financial Services/Social Performance, will support comparison of
reporting organisations both across sectors and within the context of their own sector.
This supplement adds to, but does not replace, the Guidelines’ section on performance
indicators.

The release of this document, and the Tour Operator’s Sector Supplement, represents the
first step in GRI’s development of a complete set of sector-specific guidance. These
supplements will be developed over the next few years using multi-stakeholder processes
convened through GRI. The supplements are designed as complements to the Guidelines,
and outline performance measures of specific importance to a given sector The
Guidelines remain the starting point for any organisation seeking to use the GRI reporting
framework. The conditions for reporting “in accordance” as outlined in the 2002
Guidelines remain unchanged and are independent of whether or not supplements are
applied. Over the longer-term, the GRI Board of Directors will pursue the continued
integration of GRI products in a manner that maximises utility and efficiency for users of
the GRI reporting framework.

In keeping with the new due process structure for GRI documents approved by the GRI
Board of Directors, this supplement is being released as a pilot version. Under GRI due
process, documents under preparation by working groups are first released as exposure
drafts for consultation and testing. Next, when the document has reached an advanced
state of maturity (typically following up to a year or more of exposure drafts,
consultation, and testing), the document is reviewed for release as a pilot version. Such a
release signifies that a document has passed a serious review of its technical merits (both
the content and the process of development), and is ready for use by companies. 

Following release of the pilot, the GRI will establish a structured feedback process under
the supervision of its Technical Advisory Council to capture the new learning that
emerges through actual use. This process will engage report makers and users to monitor
the reaction in the marketplace as the supplement receives active use. The structured
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feedback process will focus heavily on the interaction between the Guidelines and the
supplements. The early experiences in using pilot versions will provide invaluable
feedback on the effective and practical integration of the family of GRI documents. At
the end of the structured feedback process, the Technical Advisory Council will present
its recommendations to the GRI Board of Directors and the supplement will be released
in its final version. GRI anticipates that this process will extend into 2004.

This due process is based on common practices used for setting other international
standards, and reflects the basic steps that have been applied to the development of the
GRI Guidelines since 1999. It should be noted, however, that even “final” versions will
continue to follow the cycle of review, testing, and improvement that is required of all
GRI documents, including the Guidelines. At the same time, GRI recognises the need for
stability and predictability in such products and will ensure that these objectives are
properly balanced with innovation.

GRI strongly encourages the uptake and use of this pilot supplement. Learning by doing
has been the key force driving continued improvement in the GRI reporting framework,
and the supplements will be no exception. This document represents the best thinking to
date, developed through the GRI multi-stakeholder process, on social performance
indicators specific to the financial sector, and the culmination of a year of work by the
SPI group and its many collaborators. 

The GRI expresses its deep appreciation to the SPI-Finance members and all the
stakeholders who participated in the development of this supplement. The GRI looks
forward to continued engagement with the participants in this process and welcomes new
opportunities for developing supplements for other sectors.
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Introduction

Reporting Using the GRI Framework
The GRI reporting framework comprises three sets of documents. Together, this family
of documents represent a comprehensive framework for measuring and reporting on
economic, environmental, and social reporting at an organisational level.

� The GRI Sustainability Reporting Guidelines (the “Guidelines”)
� Sector and Issue supplements
� Technical protocols

The Guidelines represent the foundation upon which all other documents are based, and
outline core content that is broadly relevant to all organisations regardless of size, sector,
or location. All organisations seeking to report using the GRI framework should use the
Guidelines as the basis for their report, supported by the other GRI documents as they
apply. Use of the GRI framework is voluntary.

In addition to the Guidelines, the GRI family of documents will also include a growing
number of sector supplements such as this document. While GRI believes that
establishing a core set of Guidelines is essential to achieve consistent and comparable
reporting across diverse organisations, it also recognises that a generic set of indicators
may fail to capture aspects of sustainability performance that are unique and crucial to a
given industry sector (e.g. financial services, mining, automotive, pharmaceuticals). The
sector supplements will be designed to provide an additional set of indicators for use in
conjunction with the Guidelines that highlight the specific issues that characterise a given
industry sector.

This pilot GRI supplement was produced in parallel to the work for the GRI 2002
Guidelines. This explains the overlap between the indicators produced by SPI-Finance
and the GRI indicators. For a comparison of the GRI and SPI indicators please refer to
the final SPI-Finance 2002 report (www.spifinance.com). The reporting organisation can
use this comparison to determine which GRI core indicators are covered by this
supplement. 

Lastly, GRI is also drafting technical protocols that offer specific guidance on various
technical aspects of reporting within the GRI framework, including expectations related
to measurement of specific indicators.

For more information on GRI or to obtain a copy of the 2002 GRI Guidelines or other
GRI documents, please visit the GRI website at: www.globalreporting.org. 

http://www.spifinance.com)/
http://www.globalreporting.org/
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Applicability of this Document
This supplement is for use by financial institutions. Some of the indicators proposed may
be of interest for other service providers or institutions, however this has not yet been
tested.

Project Approach and Limits
This supplement contains proposed social performance indicators for the financial
services industry. Based on experience gained through the application of this indicator
framework, it will be necessary to review and possibly revise this supplement in the
future.

The project was designed by financial institutions in close co-operation with the GRI. In
a broad consultative process, stakeholders were invited to comment on the content and
the results. The project and the GRI made great efforts to ensure that a wide range of
stakeholders were involved and that no substantive issues were excluded from discussion.
The indicators presented here are the result of a group process among the participating
financial institutions and take account of stakeholders' comments. This does not mean
that each participating institution or stakeholder endorses each and every indicator. The
project group also acknowledges that both the project design and the selected indicators
do not fully cover the expectations of each and every stakeholder. In subsequent revisions
of this supplement, the design of the stakeholder engagement process will be informed by
the lessons learned from the development of this supplement.

The project did not take a 'lowest-common denominator' approach. Rather the project has
attempted to transparently address the primary social components of sustainability. Many
of the indicators proposed could prove to be challenging even to leaders in the field of
reporting on social performance. In the SPI-Finance final report, company examples have
been provided for every indicator (see www.spifinance.com). However, not all financial
institutions utilising this supplement will report on all indicators or, due to legal reasons
in their respective markets, are able to do so.

Overview of the Process for Developing the Supplement
The process was designed by the SPI-Finance project in line with recent developments in
the field of social accountability. It consisted of twelve phases (see figure below) and
took place from March 2001 to the end of 2002. 

http://www.spifinance.com)/
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Stakeholder Involvement
A large number of stakeholders were invited to participate and provide input into the
project, including labour organisations, human rights organisations, church groups,
sustainability analysts, and business associations. See Annex 2 for a list of stakeholders
that provided input to the project.

In the first phase of involvement, stakeholders were asked to outline their expectations
concerning the social performance of financial institutions and suggest possible
indicators. Initial feedback was focused on key areas of social performance identified by
the participating financial institutions. 

In a second phase of involvement, stakeholders were asked to review the indicators
proposed by the financial institutions. These indicators and their definitions were based
on the experience of the financial institutions relevant data collection within their own
institutions and the feedback provided in the first phase. Stakeholder feedback led to
significant revision of the proposed indicators. 

A selection of stakeholders' comments are presented in the final report of SPI-Finance
2002. An equal representation of stakeholder and company representatives in the
committee responsible for editing the final report ensured a fair inclusion of comments.

Planning

Reporting

Develop-
ment

Group activity Company
activity

Stakeholder
Involvement

4) Feedback on Process / Issues

7) Data Collection + Analysis

9) Feedback on Indicators

11) Feedback on Report

1) Commitment / Project Launch

2) Identify Stakeholders

3) Define / Review Project

5) Review Issues / Process

8) Interpretation + Indicator Review

10) Preparation of Final Report

6) Define Indicators

12) External Communication /
 End of Project
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Next Steps
This document represents the first effort at developing a GRI sector supplement to the
GRI Guidelines for the financial services sector, and one of GRI’s first two attempts at
developing a supplement. Given that this is an early effort, it must obviously undergo the
period of extended testing and review expected of all GRI documents, which will inform
the next cycle of revisions. In future versions, GRI also hopes to expand the scope of the
financial services supplement to incorporate economic and environmental performance.

The process of developing this supplement has been a learning experience for both GRI
and the participants. GRI looks forward to continued work with the financial services
industry and its stakeholders in the future as we continue to work towards ever-improving
measurement of sector performance.

The indicators presented can be:
� used by a financial institution as guidance on how to design social performance

management and reporting within their institution. The list of issues and
indicators may help a company to re-design its policies, internal organisation,
goals and programmes, the controlling system and – last but not least – to report
on its social performance. 

� used and interpreted by a wide range of stakeholders to gain information on the
social performance of a financial institution. 
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Supplement Content
The supplement contains key performance indicators for the financial services sector’s
social impacts in the following areas:

� Internal social
performance, including
relationships with staff's
families. 

� Society in general, such
as performance towards
communities and
countries in which the
business operates.

� Impacts of products and services on clients, as well as on people who are indirectly
influenced by financial services.

� Suppliers’ social performance (towards staff and society), as well as performance of
the financial institution towards those suppliers. 

Additionally, management performance indicators serve to describe the quality of
engagement on corporate social responsibility (CSR Management). 

The performance indicators are organised under eight aspects:

� Management Systems
� Internal Performance
� Suppliers
� Society
� Retail Banking
� Investment Banking
� Asset Management
� Insurance

For most areas, indicators of management performance (policies and activities) and
operational performance (results of policies and activities) are considered. For example,
the results of the Retail Banking Policy (RB 1) can be found in the data of the RB 3
indicator. 

This supplement includes indicators that are qualitative and quantitative. However,
quantitative indicators will always need some qualitative interpretation.

Performance
 to Society

Local Community

Internal
 Company
(Employees

incl. their families)

 Product
   Performance

Product / Client

Supplier
    Performance

Supply Chain Supplier

Society

CSR Management
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The GRI reporting framework is intended for reporting at the organisational level (i.e.,
company-wide aggregation), but can also be presented on a facility- or country-level
basis if desired. 

The following two tables show an overview of the indicators for all social performance
areas. 

* additional indicator = the indicator is important for measuring performance, but does not qualify as a KPI due to
local, regional or legal context

Management
Performance
Policies &
Activities

Operational
Performance
Results

Retail Banking

• Retail Banking
Policy(socially
relevant elements)
(RB 1)

• Lending Profile
(RB 2)

• Lending with High
Social Benefit
(RB 3)

InvestmentBanking

• InvestmentPolicy
(socially relevant
elements)
(IB 1)

• Customer Profile:
Global Transaction
Structure
(IB 2)

• Transactions with
High Social Benefit
(IB 3)

Asset Management

• Asset Management
Policy (socially
relevant elements)
(AM 1)

• Assets under
Management with
High Social Benefit
(AM 2)

• SRI Oriented
Shareholder Activity
(AM 3)

Insurance

• Underwriting Policy
(socially relevant
elements)
(INS 1)

• Customer Profile
(INS 2)

• Customer
Complaints
(INS 3)

• Insurances with
High Social Benefit
(INS 4)

Management
Performance
Policies &
Activities

Operational
Performance
Results

Management System

• CSR Policy (CSR 1)

• CSR Organisation
(CSR 2)

• CSR Audits (CSR 3)

• Mgmt of Sensitive
Issues (CSR 4)

• Stakeholder
Dialogue (CSR 6)

• Non-Compliance
(CSR 5)

InternalPerformance

• Internal CSR Policy
(INT 1)

• Staff Turnover & Job
Creation
(INT 2)

• Employee
Satisfaction (INT 3)

• Senior Management
Remuneration (INT 4)

• Bonuses Fostering
Sustainable Success
(INT 5) *

• Female-Male Salary
Ratio (INT 6) *

• Employee Profile
(INT 7)

Suppliers

• Screening of Major
Suppliers
(SUP 1)

• Supplier Satisfaction
(SUP 2)

Society

• Charitable
Contributions
(SOC 1)

• Economic Value
Added (SOC 2)
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Social Performance Indicators (SPIs)

For each indicator presented below, the social performance issue, number, title and the
indicator unit are given in the top boxes, followed by a short definition and commentary. 

Each indicator is presented as follows: 

Area 
No. Indicator title Indicator type

Indicator definition and comments

Corporate Social Responsibility (CSR) Management  

Management System
CSR

1 CSR Policy Qualitative; Text

Describe social elements of the CSR policy, including corporate definition of CSR.

CSR Policy is an expression of an organisation’s core social values. It may consist of one
or more documents, including CSR policies for separate business sectors (e.g., human
resources, suppliers, lending policy, investment policy, etc.). The company should
reference voluntary codes of conduct it has signed. The company may make reference to
external standards, e.g. ILO conventions. Companies may consider not explicitly
referring to each of these conventions if they are obvious in a given cultural and legal
context. 
CSR

2 CSR Organisation Qualitative; Text

Describe the structure and relevant CSR responsibilities, including explanation of the
installed procedures.
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CSR
3 CSR Audits Quantitative; # of

audits, hours, text
Report on the number of audits and auditor hours. 
Includes both internal and external (independent third party) audits on:

� compliance with CSR policy, 
� management procedures, 
� data commonly accompanying social reporting of indicators. Record internal and

external audits separately. 

This indicator and its comments should create transparency in how far policies - as
described in all policy indicators of this standard - have or have not been translated into
practice.

Sensitive Issues
CSR

4 Management of Sensitive Issues Qualitative; Text

Describe procedures for handling issues sensitive to stakeholders and responsiveness.
Sensitive issues which are specific to a business area should be covered in the respective
policy indicator(s). 

Issues that are not business area specific may currently include bribery and corruption,
contributions to political parties and related organisations, Anti-Money Laundering
(AML) or the identification of terrorist money. The company may add quantitative data
to demonstrate how such issues are managed. Examples may be the amount of training
on the implementation of AML procedures. This indicator may also cover newly arisen
issues which are not yet covered in policies.

Compliance

CSR
5 Non-Compliance

Quantitative; # of
recorded non-
compliance
incidents

Report on the number of non-compliance incidents with any law or regulatory code of
conduct. 

To be counted (e.g., referrals to ombudsman, reports to an advertising standards
authority) where the complaint was upheld and/or resulted in court action. Comments
may include corrective action taken. Note: the specific legal context in the country of
operation will have a significant impact on the implications of quantitative data
generated through this indicator.
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Participation
CSR

6 Stakeholder Dialogue Qualitative; Text

Describe stakeholder dialogue and involvement procedures. 

The company should identify its major stakeholders, including staff, clients,
owners/shareholders, suppliers, and affected individuals / communities. With staff,
describe active consultation and representation in decision making. Socially oriented
awards received by the company may be mentioned. The AA1000 standard and
guidelines provide an example for stakeholder accountability.  For the results of dialogue
with staff and suppliers, see also indicators INT 3 and SUP 2.

Internal Social Performance

Policy
INT 1 Internal CSR Policy Qualitative; Text
Describe social responsibility issues covered in the company’s human resources policies. 

Policy elements may be contained in various internal documents. A company may
publish its policies or - if too long - describe their contents. Policies may include: 

� equal opportunity/anti-discrimination, including equal pay for equal work
� anti-harassment policy
� freedom of association (including unions)
� training and people development
� part-time employment/job sharing
� layoff policy (including out-placement support)
� anonymous feedback facility
� health & safety, in particular on stress and ergonomics
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Employment and Social Protection
INT 2 Staff Turnover and Job Creation Quantitative; %
Staff Turnover: percentage of staff having left the company in a given year ([staff having
left] / [staff at end of previous year] * 100). Not to be included are pension leaves and
deaths. 

The company should comment how staff are counted (e.g., full time equivalents). The
company may wish to report turnover per region or business sector. Major structural
changes such as mergers, acquisitions, layoffs and disinvestments should be commented
on. 

Job creation: net change in of staff during a given year ([staff at end of year] - [staff at
end of previous year])

INT 3 Employee Satisfaction
Quantitative;
Survey results (%,
scale)

Report on employee satisfaction, based on survey results, covering:
� job security
� remuneration & benefits
� work/life-balance (including work pressure and stress)
� training & development
� internal communication culture
� company's social performance towards society.

Compensation
INT 4 Senior Management Remuneration Quantitative; $

Report on remuneration of senior management and board of directors. Includes all
compensation e.g., as defined in USA SEC Form 20-F.

INT 5 Bonuses Fostering Sustainable Success* Additional*; Text or
%

Report on bonuses that are not oriented purely towards short term financial success, but
which contain additional sustainability elements, i.e., bonuses based on:

� medium and long term successes and/or 
� achieving social and environmental performance criteria. 

To be reported only where bonuses make up a material part of remuneration.
* additional = the indicator is important for measuring performance, but does not qualify as a key performance
indicator due to local, regional or legal context
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Equal Opportunity
INT 6 Female-Male Salary Ratio* Additional*; ratio
Report on ratio of female to male salaries including bonuses, etc. per hierarchy level. 

Companies may add salary relations based on ethnic backgrounds in countries where this
issue is of high relevance.  Consider legal implications that may affect disclosure of
female-male salary ratio data.  Multinational companies may wish to publish data for
their major locations only.
INT 7 Employee Profile Quantitative; %
Report on employee profile per hierarchy level and country according to:

� gender
� ethnicity (for countries where this issue is of high relevance)
� disability

Consider legal implications that may affect disclosure of employee profile data.
Multinational companies may wish to publish data for their major locations only.
* additional = the indicator is important for measuring performance, but does not qualify as a key performance
indicator due to local, regional or legal context

Performance to Society

Contributions
SOC
1 Charitable Contributions Quantitative; $

Report on contributions to charitable causes, community investments and commercial
sponsorships. Present data covering the following categories:

� cash support
� staff time
� gifts in-kind
� management costs

The LBG (London Benchmarking Group) Guidelines (www.lbg-online.net/) provide a
model.

http://www.lbg-online.net/
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Economic Value Creation
SOC
2 Economic Value Added Quantitative; $

'Value added' expresses the economic value created by a company's activities. It consists
of gross salaries (including social security payments, etc.), taxes, depreciation and gross
profits. It reflects the company's contribution to GNP. Report as total and split to
stakeholders. A template to calculate Economic Value Added can be found at
www.spifinance.com 

Suppliers

Performance of Suppliers
SUP 1 Screening of Major Suppliers Qualitative; Text
Report on policy and procedures to screen suppliers' social performance.

Important issues are terms of employment, conditions, and health and safety. Focus on
major suppliers. Selection of major suppliers may change over time when in- or
outsourcing relevant business processes. 

Performance towards Suppliers
SUP 2 Supplier Satisfaction Qualitative; Text
Report on supplier satisfaction with e.g., prompt payment, prices and treatment. 

Suppliers should be asked which issues are core to them. The company should explain
measures to ensure that suppliers can respond openly, e.g., with anonymous replies or
third party support. Survey data may also be reported quantitatively.

Retail Banking

Policy
RB 1 Retail Banking Policy (socially relevant elements) Qualitative; Text
Describe the social criteria applied by the reporting organisation in Retail Banking. 

Criteria can cover products to foster social capital as well as the handling of sensitive
issues in the business area. Examples for sensitive issues in retail banking may be:
access to financial services (social exclusion), marketing practices, lending to
companies/projects with considerable critical social impact (as defined by the financial
institution).  The company may give examples on how the policy is implemented
regarding sensitive issues. 

http://www.spifinance.com/
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Customer Profile

RB 2 Lending Profile Quantitative; $ and
%

Report on repartition of lending business, including industrial sectors and company
sizes, with specific reference to lending related to small and medium sized enterprises. 

Fostering Social Capital

RB 3 Lending with High Social Benefit Quantitative; $ and
%

Report on provision of tailored and innovative products and services applying special
ethical/sustainability criteria, including provision of finance to deprived communities
and applied interest rate (in relation to base rate). Report on total amount and percentage
of total lending. 

Investment Banking

Policy
IB 1 Investment Policy (socially relevant elements) Qualitative; Text
Describe the social criteria applied by the reporting organisation to its Investment
Banking.

Criteria can cover products to foster social capital as well as the handling of sensitive
issues in the business area. Examples for sensitive issues in investment banking
transactions may be: developing countries debt issues, human rights policy when (co-)
financing projects with considerable critical social impacts (as defined by the financial
institution), bribery and corruption, or corporate governance control of recipients. The
company may give examples on how the policy is implemented regarding sensitive
issues

Customer Profile

IB 2 Customer Profile: Global Transaction Structure Quantitative; $ and
%

Identify transaction structure according to World Bank classification of economies (4
groups of per-capita GNP). 

Fostering Social Capital

IB 3 Transactions with High Social Benefit Quantitative; $ and
%

Report on provision of tailored and innovative products and services applying special
ethical/sustainability criteria. Include total amount and percentage of total transactions. 
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Asset Management

Policy
AM 1 Asset Management Policy (socially relevant elements) Qualitative; Text
Describe the social criteria applied by the reporting organisation in Asset Management. 

Criteria can cover products to foster social capital as well as the handling of sensitive
issues in the business area. Examples for sensitive issues in asset management may be:
responsible marketing (best advice), screening of portfolios against social criteria. The
company may give examples on how the policy is implemented regarding sensitive
issues. 

Fostering Social Capital

AM 2 Assets under Management with High Social Benefit Quantitative; $ and
%

Report on provision of tailored and innovative products and services applying special
positive ethical/sustainability criteria. Includes such investments in developing countries.
Report on total amount and percentage of total Assets Under Management. 
AM 3 SRI Oriented Shareholder Activity Qualitative; Text
Describe activities with companies invested in, where CSR issues either are raised in
communications with board and management or explicitly considered when exercising
shareholder rights.

Insurance

Policy
INS 1 Underwriting Policy (socially relevant elements) Qualitative; Text
Describe the social criteria applied by the reporting organisation in its underwriting
policy. 

Criteria can cover products to foster social capital as well as the handling of sensitive
issues in the business area. Examples of sensitive issues in insurance may be:
responsible marketing (best advice), medical screening, genetic testing,  transparent
commissioning. The company may give examples on how the policy is implemented
regarding sensitive issues. 
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Customer Profile

INS 2 Customer Profile Quantitative; #, $
and %

Report on the customer base:
� in private insurance: age profile, male/female profile, ethnicity split (for

countries where this issue is of high relevance) 
� in business insurance, including re-insurance: company size profile, geographical

split.

Responsible Marketing
INS 3* Customer Complaints Quantitative; #

Report on the number of complaints received from customers. Comment on the issues of
complaints (e.g., pricing, settling, exclusion).
* = indicator does not apply for re-insurance

Fostering Social Capital

INS 4 Insurance with High Social Benefit Quantitative; $ and
%; text

Report on provision of tailored and innovative products and services applying special
ethical / sustainability criteria. 

Insurance basically offers social benefit. "High" benefit might be (a) giving basic
coverage which (b) is not yet offered by the market at large. Examples are: insurance
given to people and SMEs in deprived or otherwise disadvantaged areas (to be defined
per area), life and health insurance for disabled, etc. Report on total amounts and
percentage of respective total cover. 
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Annex 1: The SPI-Finance 2002 Project Group

Financial Institutions

Co-operative Insurance
Credit Suisse Group
Development Bank of Southern Africa
Deutsche Bank AG
Rabobank 
Swiss Re
The Co-operative Bank
UBS AG
Westpac Banking Corporation
Zürcher Kantonalbank

Insurance Outreach Group

Co-operative Insurance
Interpolis
Rheinland Versicherungen
Swiss Life
Swiss Re
XL Winterthur International

Project Management

E2 Management Consulting Inc.
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Annex 2: Stakeholders Involved*

The following stakeholders provided input either in writing and/or by participating in the
stakeholder meetings:

ACTARES – Actionnariat pour une
économie durable

Christoph Buholzer and Sophie de Rivaz

Amnesty International UK Business Group Oliver Dudok van Heel 
Berne Declaration Andreas Missbach 
Business in the Environment Patrick Mallon 
Centre for Sustainable Investment Brian Pearce 
Centre Info Philippe Spicher 
Christoph Weber-Berg Ev. -ref. Landeskirche des Kantons Zürich 
David Jackman Financial Services Authority (UK)
Dow Jones Sustainability Group Index Ivo Knoepfel 
Ethibel Dirk Van Braeckel 
ethics etc.../Institute of Social and Ethical
Accountability

Richard Evans 

Evangelical Lutheran Church in America
Board of Pensions

William Cunningham

International Finance Corporation Dan Siddy 
International Labour Organization Bernd Balkenhol and Michael Urminsky 
New Economics Foundation Ed Mayo 
Organisation for Economic Co-operation
and Development

Kathryn Gordon 

Staff Commission UBS Karin Schumacher 
SustainAbility Ltd. Alex Cutler and Judy Kuszewski 
The Centre for Sustainable Design Martin Charter 
The Corporate Citizenship Company Mike Tuffrey 
The FORGE Group, UK
UK Social Investment Forum Penny Shepherd 
UNI-Europa Harriet Eisner 
United Nations Environment Programme Nancy Bennet
World Business Council for Sustainable
Development

Tauni Brooker

* Where the individual's name appears before the institution, input was given as personal views.
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