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At SABMiller, our measure of success is more than just brewing great beer.
We focus on building first choice brands, nurturing partnerships with our
distributors, our customers and our communities, and on being a responsible
employer and global citizen.

Our core business activities can create jobs, create markets for entrepreneurs
and train and educate our employees and others who touch our business. 
It is also critical that we address social and environmental issues such as
water availability, our carbon footprint, our supply chain standards and the
impacts they have on the business.

Our 2006 Sustainable Development Report marks a step change in the way
we approach what we previously called corporate accountability, following a
review of our sustainable development strategy.
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Front cover: In Zambia we are buying locally sourced sorghum 
to produce a quality, affordable and healthy beer – Eagle Lager.
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Highlights during the year ended 31 March 2006

During the year we continued to make progress in the areas most relevant to
our business:

We completed the review of our sustainable development strategy, identifying
the 10 sustainable development priorities (listed on the inside front cover). 
This has given focus and a renewed commitment to long-standing activities
within our global businesses.

We continued to make a positive contribution to the ongoing discussions on
how to address irresponsible drinking more effectively on a global, regional
and local basis.

We have continued to increase efficiency in our use of water, energy, waste
and packaging, resulting in a lower impact on the environment. For example,
we reduced our average group water consumption from 4.75 hectolitres of
water per hectolitre of beer last year to 4.60 hectolitres, against an industry
average of 5.0 hectolitres.

We have introduced responsible sourcing principles which are being
formally embedded in our supply chain.

We focused on reducing the stigma surrounding HIV/Aids infections,
aiming to create an environment where employees feel safe to disclose
their HIV positive status.

Our contribution to local communities continued to strengthen our position
within the areas in which we operate through better motivated employees
and an improved reputation among customers and suppliers. During the
year we invested US$19 million (0.76% of profit before tax) in community
programmes. In addition, we made contributions to programmes to address
HIV/Aids and discourage irresponsible alcohol consumption.

We passed on all four categories of the Johannesburg Stock Exchange
Social Responsibility Investment Index (governance, social, environment
and ethics) and we moved from a score of 59.57% in 2004 to a score of
78.74% in the 2005 Business in the Community Environment Index (UK).
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SABMiller has brewing interests or major distribution agreements in over 60
countries spread across five continents. Our markets range from developed
economies in Europe and North America, to fast-growing developing markets
such as China and India. Our brands include international premium beers such
as Peroni Nastro Azzurro, Pilsner Urquell, Miller Genuine Draft and Castle Lager,
as well as popular local brands such as Miller Lite, Aguila, Tyskie and Snow.

Europe
Our development into mainland Europe began in
1995 with the acquisition of Dreher in Hungary.
We are now one of the region’s leading brewers
with operations in eight countries: Canary Islands
(Spain), Czech Republic, Hungary, Italy, Poland,
Romania, Russia and Slovakia.

South Africa
The South African Breweries Ltd is our original
brewing company. Founded in 1895, SAB Ltd 
has since become one of South Africa’s leading
companies as well as Africa’s largest brewer. 
The soft drinks division of SAB Ltd is South
Africa’s largest producer of products for The 
Coca-Cola Company.

Africa and Asia 
We have brewing or beverage interests in 29
African countries. In 11 of these countries: Angola
(soft drinks only), Botswana, Ghana, Lesotho,
Malawi, Mozambique, Swaziland, Tanzania,
Uganda, Zambia and Zimbabwe, we have
management control. We have brewing interests 
in 18 countries through our strategic alliance 
with Castel and we have a minority shareholding
in Kenya.

In Asia we have major interests in China 
and India, and we have recently agreed to 
enter Vietnam.

North America
We acquired the Miller Brewing Company, the
USA’s second largest brewer, in 2002, and have
recently completed a three-year turnaround plan,
establishing a platform for future growth. 

Latin America
We initially invested in El Salvador and Honduras
in 2001, gaining full ownership in 2005. Also, 
in 2005, we completed a merger with Grupo
Empresarial Bavaria, the second largest brewer in
South America. This has extended our operations
in the region to Bolivia, Colombia, Costa Rica,
Ecuador, Panama and Peru.

NORTH AMERICA

LATIN AMERICA

EUROPE

SOUTH AFRICA

ASIA
AFRICA

SABMiller’s brewing operations

Countries in which SABMiller
has brewing interests



It makes sense for a company the size of SABMiller with operations spread
across five continents, to understand our social and environmental impacts and,
more than that, to have plans in place to ensure we minimise negative impacts
and optimise positive ones. Our overriding commitment within our sphere of
influence is to discourage irresponsible drinking and to promote responsible
drinking by those who have chosen to consume alcohol beverages.

The objective of our social and environmental
programmes has been to secure economic
benefits for all our stakeholders; not only the
local communities where we grow raw
materials and brew beer, but also for our
shareholders, who benefit from a sustainable
business and a return on their investment.
Our ability to be successful and profitable 
is inextricably linked with the health and
prosperity of the communities in which 
we operate. These benefits are in addition 
to the basic desire to minimise our negative
impact on the global eco and social footprint
and to ensure that SABMiller has a
sustainable future. 

Behaving responsibly also has other
‘softer’ benefits including improved employee
morale, better relationships in communities
where we operate and enhanced brand
reputation. All have a direct impact on
SABMiller’s profitability.

The global parameters of the business
geographically and the wide ranging social
and environmental issues that it covers,
mean that, whereas there are some areas 
of excellence, there are also some areas
which require improvement. SABMiller is
committed to improving its performance
across all the priorities it has identified. 
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Successful, profitable businesses contribute
towards the needs of global and local
communities as well as to shareholders.
Our investment leads to job and product
creation, stimulating greater demand. This
results in more tax and excise duties paid
out and, potentially, to further investment
and job creation. With this kind of virtuous
circle successful businesses can help 
lift people out of poverty, particularly in
developing countries. This year we have
injected US$3,730 million in the form of tax
and excise duties into the economies where
we operate. We employ 53,772 people
paying them US$1,723 million. In addition
we have contributed US$19 million directly
towards specific corporate social
investment initiatives. The relationship
between the company and our communities 
is crucial. Eighty percent of our earnings
come from developing countries.

To ensure that success and profitability
are sustainable, businesses must address
social and environmental issues that can
potentially impact future growth. For us 
this includes water resources, HIV/Aids 
and irresponsible drinking. The effects 
of climate change and drought in some

countries, combined with the industry’s
dependency on water, the spread of
HIV/Aids leading to business risk outside 
of Africa, and the social and reputational
impact of irresponsible drinking are all key
issues for the company and its future.

Neither the business community nor
SABMiller alone can be responsible for
these issues. However, working in
partnership with non-governmental
organisations (NGOs), local communities
and governments, we can create a powerful
force for positive change and there are
many examples in this report which provide
some optimism. For example, working 
with HIV/Aids organisations and local
communities in Africa has helped us
towards our goals of managing the disease
and combating the stigma which surrounds
it. It is also enabling the company to use its
expertise in other markets where HIV/Aids
is becoming a business risk. 

At SABMiller we believe it is important
to talk to our stakeholders. The new
sustainable development framework was
discussed at a meeting with global external
stakeholders at a meeting in Cape Town in
May 2006 and earlier we held a workshop

with the Chatham House Africa programme
on HIV/Aids. On our discouraging
irresponsible drinking priority, we continue
to work with the World Health Organisation,
other NGOs and industry bodies to promote
responsible drinking.

With brewing interests in 29 African
countries, we already have a track record
for contributing towards the creation of 
local businesses and contributing to the
development of the business environment.
We are proud that this has been reaffirmed
by a commitment of US$2.5 million to the
Investment Climate Facility over a five-year
period. This payment will help the ICF do
more to create business environments in
Africa that will encourage international
investment and generate sustainable
business opportunities for small businesses
and entrepreneurs.

With our achievements and lessons
learnt by the business in the field of
sustainable development, in conjunction with
the results of the sustainable development
strategy review, I am confident that we will
see further positive progress in the next year.

Robert Fellowes
Senior Non-Executive Director,
SABMiller plc and CARAC Chairman

Robert Fellowes
Senior Non-Executive Director,
SABMiller plc and CARAC Chairman

Foreword by the Chairman of the Corporate
Accountability and Risk Assurance Committee
(CARAC)
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Graham Mackay
Chief Executive, SABMiller plc

The new group-wide sustainable
development framework has given us a
clearer structure to ensure that global and
local sustainable development priorities do
not undermine our overall business strategic
objectives. Our purpose has been to help
each company in the group to understand
the risks and opportunities that key global
environmental and social issues pose to our
business. Through effective management
we will ensure that our operational
efficiencies are maximised, our local and
global reputation at a group and brand level
is enhanced or at least protected, and that 
we have a business which, through its
commercial success, is making a positive
contribution to sustainable development.

Whilst some of the detail of our
sustainable development strategy is the
subject of consultation, all of our operations
are aware that environmental and social
issues are integral to our day-to-day work
and that our programmes are not just ‘good
for the community’ but good for profitability.
Waste is extra cost, HIV/Aids can mean that
we have to recruit from a smaller talent
pool, using energy without understanding
how much carbon we are producing may
prove, in the future, to be expensive.

Whilst effort has been invested at 
group level to reassess our sustainable

development framework, our operations
around the world continue to show
improvements in these areas. We have
continued to reduce our water consumption
per hectolitre of beer produced and we
have contributed more towards corporate
social investment. We have taken our
HIV/Aids awareness, testing and treatment
programmes out into local communities as
well as working with our own employees,
and many of our operations have carried
out successful and extensive campaigns 
to discourage irresponsible drinking.

We recognise that we will face more
challenges ahead in the areas of our
sustainable development priorities and 
I am committed to ensuring that we have
strategies and plans in place to improve our
performance. We have many opportunities 
to show, through our leadership and actions,
the benefits that addressing sustainable
development issues can bring to us and 
to our local and global communities.

Graham Mackay
Chief Executive, SABMiller plc

Statement by the Chief Executive 
of SABMiller plc
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SABMiller has a long history of embracing
social and environmental initiatives but we
believe that with the rapid expansion in the
size of the group in recent years we will
benefit from the reassessment of our
strategy to address them.

The main thrust for developing the
framework has been identifying the 10
sustainable development priorities, drafting
position statements for each of them and
consulting with all our operations to ensure
that they reflect local realities as well as
group concerns. This year we will be
making a more thorough evaluation of
where every company in the group is
regarding our 10 priorities and helping them
to find the best process for embedding
them into their business strategies.

We plan to consistently monitor our
actions and achievements against the
priorities and to work towards a higher level
of transparency of our performance. In
addition, through internal communication of
the framework we can formally transfer the
lessons learned from our best projects to
other operations in other areas of the
business, particularly those with similar
environments.

Our website, www.sabmiller.com, will be
the main repository for public information on
our sustainable development policies and
activities. We are also inviting feedback on
our sustainable development framework to
help inform its development as changing
social and environmental impacts occur. As
well as our report, which will be published
annually on the website, we will regularly

update our sustainable development pages
on the latest progress being made within 
the 10 priorities.

Next year our focus will be on embedding
the framework in existing and newly acquired
companies and helping them measure their
achievements against each of the priorities
and their agreed goals, dependent on the
relevance of the priorities in their country.

The 10 sustainable 
development priorities
The 10 sustainable development priorities
identified by the strategic review of our
corporate responsibility programme are:

The need to:

discourage irresponsible drinking

make more beer but using less water

reduce our energy and carbon footprint

have a vibrant packaging reuse and
recycling economy

work towards zero waste operations

have supply chains that reflect our own
values and commitment to sustainable
development

have respect for human rights

bring benefit to the communities we serve

contribute to the reduction of HIV/Aids
within our sphere of influence

be transparent in reporting our progress
on these environmental and social
sustainable development priorities

Dr Alan Knight, Head of Corporate Accountability

“Our new sustainable development framework 
builds upon the work that has been achieved
already by SABMiller on the issues that are
most relevant to us. More importantly, it has
given us structure for the future to ensure
consistency around the group, and to
encourage local empowerment.”

SABMiller’s new sustainable development strategy
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The sustainable
development priorities

Nearly 380 Ugandan residents
from Nile Breweries’ local
community were tested in a
single day at our HIV/Aids
clinic. SABMiller is using its
expertise and knowledge 
of HIV/Aids impacts within 
the business to help our
neighbouring communities.

To optimise the use of water
some of our operations 
use recycled water to wash
crates. In Poland water is now
recycled from the bottle rinsing
process which has saved both
water and electricity costs.

In Uganda and Zambia we
have developed a quality,
affordable beer made from
locally produced sorghum,
pulling thousands of small
scale and commercial farmers
into our supply chain. Eagle
Lager now has a substantial
share of the beer market in
both countries.

In Honduras 40% of the
population live below the
poverty line so it is
unsurprising that children work
to help support their families.
At our Azunosa sugar plant 
we introduced an education
programme for children to 
give them additional skills and
to stop them working in the
sugar cane fields during the
harvest season.
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Every six months each operation reports 
to the CARAC on its contribution to this
priority and includes information on 
internal training, responsible drinking
messages to consumers, working with 
the trade, and details of relationships 
with government and public health
organisations. In addition, the reports 
cover country specific issues related to
alcohol, list complaints received and 
action taken as a result of the complaints.

Our Alcohol Manifesto and Code of
Commercial Communication introduced two
years ago continue to be systematically
embedded across the organisation. Already
much planning has gone into introducing
the Manifesto into the newly integrated
operations in South America and this effort
will continue throughout the next year. The
bi-annual reports mentioned above provide
a system to monitor compliance. The
Alcohol Manifesto and Code of Commercial
Communication are available on the
website, www.sabmiller.com.

Working with stakeholders
We have been actively involved at group
level in the discussions on alcohol along
with other industry bodies and non-
governmental organisations and many of
our operations around the world, including
Honduras, Czech Republic, Poland,
Lesotho, South Africa, Tanzania, Zambia
and the USA, work with local government
and public health organisations on general
alcohol-related themes or specific activities.

Working with local traders is an
important link in the chain when it comes 
to responsible drinking. In South Africa, as
part of its taverner training programme, SAB
has developed ‘The Responsible Trader’
module which covers the environment in
which alcohol is served, the consequences
of alcohol abuse, social responsibility,
behavioural cues of people under the
influence, intoxication rate, legislation and
much more. The training material is picture
based and interactive and has been
successful in educating 5,000 local
taverners of all backgrounds and languages
on issues around irresponsible drinking.

Our programmes
All our companies, including our smaller
operations, are active in discouraging
irresponsible drinking. Our company in the

The need to discourage irresponsible drinking As a multinational company
which sells 176 million hectolitres of beer a year, SABMiller is proactive in
discouraging irresponsible drinking. Alcohol consumption by those not at risk can
be compatible with a healthy, balanced lifestyle but excessive drinking, drinking
when pregnant, underage drinking and drinking and driving, for example, impact
negatively on society in many ways. It is therefore in our interest to make every
effort to discourage irresponsible drinking within our sphere of influence.

Canary Islands, Compania Cervecera de
Canarias is an active member of the
Brewers of Spain and has collaborated on a
three-pronged approach targeting different
key audiences – young people aged 18-25,
parents of children aged 6-13 years and
vehicle drivers. Each campaign focuses on
the potential harm of irresponsible drinking
and is organised in conjunction with
relevant academic institutions and
government departments.

In the Czech Republic the company
used SMS text messaging and music
festivals to reach consumers. With the SMS
system they were able to input their alcohol
consumption and personal physical details
and from this they received an individual
report by SMS with the relevant blood
alcohol limit and the potential risks of
consumption. This information was provided
by a medical, not-for-profit organisation.

We believe that we have a positive role
to play along with others in society to
encourage responsible alcohol consumption
and help to combat alcohol abuse. We will
continue to work with local communities,
government and public health organisations
to achieve our aims.

A number of projects are currently
under way examining issues like consumer
education, responsible retailing and labelling
and these will be completed within the
current financial year.

Responsible retailing
Miller worked with Brandeis
University and the Responsible
Retailing Forum to launch the
Respect 21 Responsible
Retailing Programme in
September 2005. It is studying
the effectiveness of retailing best
practices to prevent unlawful
sales of alcohol to minors and
also reinforces the parental role
in preventing underage drinking.

‘Alcohol – Underage Access Denied’ campaign
In Poland we worked with relevant government authorities, retailers
and taverners to launch a campaign to prevent underage drinking. 
A marketing awareness campaign which included a carrot and stick
approach of awarding shop assistants certificates and yellow warning
cards respectively, achieved its goals of reducing sales to underage
people. In post campaign research, 75% of the stores which worked
closely on the project did not sell alcohol to minors and neither did
91% of stores which were awarded certificates. Although further
work is required, those surveyed believed that the campaign was a
valuable initiative which reinforced the prohibition of selling alcohol 
to underage people.

Draw The Line
The Draw the Line campaign in
South Africa was launched in
December 2005 and included
consumer messages overtly
discouraging underage
drinking, drinking and driving
or drinking when pregnant. 
The campaign included TV,
billboard and radio coverage
and point of sale material at
over 40,000 outlets. 
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The need to make more beer but using less water Water is a precious
natural resource, a fact more apparent in countries which have minimal rainfall
or sustained droughts. Even in Europe the water levels in reservoirs are
shrinking and people are becoming more aware of wasting water. The issues
of water scarcity are likely to become more complex and less predictable as
the impact of global climate change is felt. According to environmental
experts, we can expect to see changes in global weather patterns including
more intense droughts and flooding which will threaten already scarce fresh
water supplies.

Impact on SABMiller
Although water scarcity is moving higher up
the environmental agenda, it is not a new
issue for SABMiller given our roots in Africa
and because of our dependency on the
resource. Water is the main ingredient of
beer and raw materials, such as barley and
sugar, rely on water availability. According 
to United Nations data, around 52% of our
current production volume originates from
plants operating in countries that have
some nature of water vulnerability and this
is expected to increase.

There is also a growing demand 
on water and water quality to meet the
needs of increasing populations, especially
those in developing countries, and this is
contributing to the higher price of water 
to reflect its true value.

Three action areas
Therefore we have identified three main
areas where we need to take action. We
need to continue to reduce the amount of
water we require to produce a unit of beer.
We need to engage with our suppliers to
research and gain a better understanding of
our extended water footprint. Finally, our
operations must consider the needs of the
communities in which they operate to avoid
potential conflicts over water use.

In the last year we have reduced our
average group water consumption from
4.75 hectolitres of water per hectolitre of
beer to 4.60 hectolitres against an industry
average of 5.0 hectolitres.

Over the last 25 years, SABMiller and
the brewing industry as a whole have made
substantial progress in reducing their water
consumption by about 25% on average.

As an example of reducing water
consumption, many of our operations
recycle water from the beer-making process
for secondary uses such as garden
watering, floor and general cleaning and
crate washing.

For 2006 we will continue to focus on
reducing our water consumption but a new
priority will be to understand our extended
water footprint in the supply chain.

Using less water in America
The Miller Irwindale brewery
installed two external wort
boilers which only need cleaning
once rather than four times a
day, reducing water usage by
1.67 million gallons a month.
The Milwaukee brewery is using
10% less water than last year
by optimising cellar cleaning,
pasteuriser balancing and other
water conservation measures.

Motivating employees
Many operations have found
that creating awareness 
of water reduction targets 
among employees is more
likely to result in targets being
met. Operations in Botswana,
Zambia, India, Romania and
South Africa are all undertaking
employee communication
programmes.

Recycled water 
to wash crates
Some operations use recycled
water to wash crates. In
Poland, water is recycled from
the bottle rinsing process and
has saved both water and
electricity costs. In South
Africa, water previously used to
sterilise beer filters, is recycled
and this has reduced effluent
costs and water consumption.

Using recycled water to wash crates in Poland.
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The need to reduce our energy and carbon footprint Organisations such
as the Intergovernmental Panel on Climate Change and other science bodies
believe there is no longer doubt that climate change is happening. Around the
world energy usage and its impact on climate change has moved from being
a scientific theory to a political reality with governments increasingly using
financial tools such as taxes and emission caps to discourage the use of
carbon-based fuels so that they can meet their carbon reduction targets.

We appreciate the impacts that our
operations and our value chain have on
climate change through the combustion 
of fossil fuels and the generation of other
gasses related to global warming. We are
also aware of the impact that climate
change could have on our business, for
example in Africa where rainfall is predicted
to reduce by about 30% and in India where 
it may increase by the same amount.

What SABMiller can do
It is in our interest to be proactive in
mitigating emissions to international best
practice through energy saving, the use of
innovative technologies and understanding
the wider picture of carbon management.
We need to use alternative fuels where
possible and engage with initiatives aimed
at reducing carbon emissions to reduce our
overall carbon and energy footprint.

In addition to measuring direct and
indirect carbon emissions, we have
identified four key areas which our
operations will adopt as appropriate:

Plant energy efficiency, moving towards
optimal usage within the confines of
existing technical and production
constraints and seeking to recover waste
process thermal energy where possible

Evaluating the potential of renewable
energy, such as solar, biomass and 
biogas

Carbon management and trading by
evaluating the commercial value from
joining voluntary industry reduction
initiatives

Undertaking carbon footprinting
research to gain a broader
understanding of carbon emissions
throughout our supply chain

All our European operations are working 
on projects aimed at improving energy
efficiency, particularly those subject to
industry emission caps. Miller is a member
of the US-based Climate Leaders group – 
a voluntary industry initiative through which
companies make commitments to reduce
their carbon dioxide emissions. SAB in
South Africa has signed a letter of
understanding with the Department of
Minerals and Energy to reduce its energy

Kill-a-Watt
One of our breweries and
depots in South Africa launched
‘Operation Kill-a-Watt’ aimed 
at reducing electricity usage by
10%. Savings are achieved by
managed switching off of air
conditioning, lighting and
geysers. Staff are part of the
campaign – they can swap five
standard light bulbs for energy
saving bulbs for use at home.

Recovering energy
New brewhouses being
introduced in Mwanza,
Tanzania and Maputo,
Mozambique include a heat
recovery system on the wort
kettle. The recovered energy
(as steam) is sent to an energy
recovery tank from which it (as
water) is used to pre-heat the
wort of the next brew.

Reducing our energy impacts
In the Czech Republic the
upgrade of the waste water
treatment plant at Velké
Popovice resulted in 70% less
energy used, a 60% sludge
reduction and fewer emissions.

consumption by 15% by 2010, while our
African and Asian operations have made
steady progress in reducing their overall
energy usage.

Last year we consumed a (weighted)
average of 163 Mj of energy per hectolitre
of beer brewed, compared to 172 Mj/hl in
the previous year.

In 2006 we will change the emphasis
from measuring energy usage to exploring
opportunities for managing our total 
carbon output.

The waste water treatment plant at Velké Popovice.
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The need to have a vibrant packaging reuse and recycling economy
There are both social and commercial pressures to encourage business to
contribute to the establishment of packaging reuse and recycling markets to
reduce the volumes of packaging which end up in landfill sites or as litter in
urban and rural areas.

The packaging value chain
There is an increasing pressure on
businesses to take preventative action in
both the pre-consumer and post-consumer
packaging value chains.

At the beginning of the chain we have a
responsibility to ensure that our packaging
has the lowest possible environmental
impact, including design, recycling or 
reuse. Therefore we are engaging with our
operations and our suppliers to ensure we
explore a range of actions including the use
of lightweight packaging and the removal 
of heavy metals. 

Action on the ground
For example, at Miller recycled glass now
accounts for more than 30% of the
materials used to make new bottles, saving
more than 8,400 tonnes of glass a month.
At SAB in South Africa, the recycling of
disused plastic crates has resulted in a
reduction of the amount of raw materials
required from 5,500 tonnes to 1,000
tonnes. New technology at Miller has
reduced the weight of cans by 45% and 
in the Czech Republic, the weight of one
bottle range has been reduced by 22% and
another by 13%. In terms of the presence
of heavy metals, we have defined a heavy
metal (lead, mercury, cadmium and
hexavalent chromium) concentration limit 
of 100ppm in line with EU packaging
legislation which applies to all operations.
Where possible we endeavour to reduce
these levels even further.

To encourage recycling, Zambia
Brewing (ZBL) has helped to set up an
independent plastic recycling business
which has created 40 jobs and its new
crates now consist of 75% recycled plastic
materials. ZBL is also helping three local
entrepreneurs set up a glass recycling
business. Bottles that are no longer suitable
for bottling beer are turned into glassware
which small businesses can sell to local
bars.

Our operations are also encouraged to
work towards adopting a cradle-to-grave
life cycle approach to understand the
significant environmental impacts of a
particular packaging substrate and this will
inform packaging and technical managers
on the best packaging option, from an
environmental impact perspective, for the
individual markets. 

The focus for 2006 will be to ensure
that the sustainable aspects of packaging
are incorporated into technical, operational
and corporate affairs strategies and plans in
our operations across the world.

Lighter PET
Miller has introduced a new
bottle which has reduced the
weight of PET (polyethylene
terepthalate) used. In addition,
rather than use an aluminium
closure, Miller opted for the
polypropylene closure to aid
recycling.

More uses for PET
In South Africa, ABI, our 
soft drinks business, has been
supporting a PET recycling
initiative. Since January 2005
more than 7,000 tonnes of PET
bottles have been collected
and have been converted into
polyester resin to make video
tapes, fleece jackets and
carpets.

Bottles for cash
SAB’s glass recycling initiative
in the Limpopo province in
South Africa has set up 16
collection points where villagers
and taverners can exchange
empty non-returnable bottles
for cash. During the first year 
of operation it is estimated 
that 40 tonnes of glass will 
be collected.

New lighter weight PET bottles for Miller.
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The need to work towards zero waste operations There is an onus on
businesses to reduce the amount of wastes they produce from both an
environmental and cost perspective. The increase in consumption in all parts
of the globe has been mirrored by the increase of solid waste being generated
in homes and manufacturing plants. At the same time, the availability of sites
to receive these wastes is decreasing to the extent that governments are
increasingly introducing legislation to encourage waste reduction or recycling. 

With the exception of packaging which is
the focus of a separate priority, the majority
of wastes that are produced in breweries
are recyclable or reusable to some extent.
By volume the largest proportion of our
operational waste is organic by-products
from the brewing process, followed by
secondary and tertiary packaging wastes
generated on site. 

The remaining wastes are more or less
evenly distributed through various other
categories. All classified waste groups (of
which 12 categories are identified), are
recycled or reused internally or externally 
in varying degrees, with the exception of
hazardous wastes and refrigerants, in which
limited recycling takes place, but all are
disposed of appropriately.

Minimising waste
Our aim is to minimise waste as far as
possible. Our emphasis will be on the
minimisation of waste production followed
by the recycling and reuse of waste. For
example, 99% of our organic wastes are
reused. Glass cullet from our packaging
lines is returned or sold to bottle suppliers
or glass manufacturing industries, plastic
containers and cartons are sold on to staff
or the local community, waste plastics are
used by the plastic industry, used metals
are used by iron foundries and boiler ash 
is sold to brick manufacturers or used on
roads. In the US, Miller has reduced the
amount of waste sent to landfill by 40% 
by educating employees on recycling,
removing recyclables from the waste
stream, utilising waste with waste to energy
recovery equipment and improving
maintenance on recycling equipment.

Where we cannot avoid waste, we
dispose of it responsibly by ensuring it is
removed from site by approved vendors
and disposed of at approved waste
disposal facilities. Some of our operations 
in Africa do not have access to approved
landfill sites and this is a problem we are
addressing. We segregate wastes in a
manner that prevents cross contamination
and ensure that special wastes are handled
appropriately, including receiving safe
disposal certificates from contractors in the
case of hazardous wastes. Operations are
also taking measures to phase out the use

of refrigeration (and other equipment)
containing CFCs or related ozone depleting
gases and new equipment will not contain
CFCs or related gases.

Our operations are also encouraged 
to engage with their supply chain partners 
to research potential upstream waste
minimisation before goods arrive at the
facility.

In 2006, in addition to objectives
outlined above, we will be focusing on
sharing examples of best practice and
ensuring that other operations know they
exist and, where feasible, act upon them.

Reuse not refuse
In South Africa, spent yeast 
is sold to the manufacturers 
of health foods and savoury
spreads while the spent grain
is sold to farmers as animal
feed. The Ibhayi brewery in
Port Elizabeth donates a
portion of its spent grain to
local farmers every month.

Innovative multi-use
At the Miller Milwaukee
Brewery, bulk glass bottle 
truck shipments use air bags 
to prevent breakage. The one-
way bags weighing 5 lbs had
previously gone to landfill but
by working with the supplier
they were converted to reusable
bags which reduced costs and
avoided 17 tonnes of landfill
waste per year.

Heavy duty donations
Miller purchases diatomaceous
earth (which is used in the
filtering process) in bulk 
heavy duty sacks which were
previously landfilled. A baler
was installed for compacting
the empty sacks and the bags
are now donated to a local
business for reuse.

Reusable air bags protect bulk glass shipments 
at Miller.
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The need to have supply chains that reflect our own values and our
commitment to sustainable development A supply chain which is both
responsible and efficient should result in reduced costs, improved quality 
and provide a competitive edge, as well as being sustainable.

We spend over US$6,600 million with
suppliers around the world and we support
indirect jobs in the supply chain, retail and
distribution networks. Therefore we need 
to monitor the standards operated by our
direct suppliers and encourage them to
consider the impact of their own buying
behaviour regarding ethical and
environmental practices.

The Responsible Sourcing Principles
As part of the review of our sustainable
development strategy, we have developed 
a set of responsible sourcing principles.
Details of the principles can be found on
our website within the supply chain position
statement.

We are committed to promoting
responsible procurement standards and will
adhere to these agreed principles to give us
a consistent approach across the group,
but with flexibility built in to cater for
individual markets.

Getting it right
Some operations are involved in proactive
social, economic and environmental
initiatives when dealing with the supply
chain. For example, SAB empowers
disadvantaged South Africans in Taung 
and Vaalharts to become commercial barley
farmers by providing start-up grants,
training and advice in agriculture and
business as well as guaranteed crop prices
at the start of the season. Started in the
early 1990s, SAB supported 221 farmers
within the scheme in 2005.

Another positive initiative has been the
transfer of the successful business model of
Eagle Lager from Uganda to Zambia. Many
people in Africa cannot afford alcohol from the
formal market and some of them make their
own crude unrefined alcohol, with obvious
health implications. This informal market is not
taxed and the government does not receive
revenues from sales. We have developed a
quality, affordable beer made from locally
produced sorghum and have received from
the Zambian government a lower excise tax
rate (from 70% to 35%), thus making the 
beer more affordable for consumers. This 
beer has captured a 15% share of the
Zambian market and has created a new
market for sorghum as a cash crop, pulling
about 2,000 small scale and commercial
farmers into our supply chain.

Black Economic Empowerment
We fully support the objectives of BEE 
in South Africa which cover direct
empowerment (ownership and control),
human resource development (employment
equity and skills development), preferential
procurement, enterprise development and
industry-specific corporate social
responsibility.

For example, in April 2006 SAB
announced the sale of 40% of its crown
(bottle top) manufacturer, Coleus Packaging
to the Nokusa Consortium in a Black
Economic Empowerment (BEE) transaction.

Next year
In 2006 we will more closely assess our
operations and how they work with their
supply chains. We will be measuring them
against the responsible sourcing principles 
to ensure our businesses abide by them.

Local sourcing
SAB has moved the sourcing of
200 tonnes of hops from Europe
to George in South Africa and
our businesses in Mozambique
and Tanzania have shifted from
imports to locally sourced sugar.
These operations are the first
industrial sugar users to do so 
in these countries.

Working with minority
business enterprises (MBEs)
Miller Brewing spent US$103
million with MBEs, 8.0% more
than the previous year. The
company met its overall spend
target of 4.0% and breweries
continue to seek opportunities
with new minority owned
businesses as well as growing
trade with established ones.

Creating a local market
In India a scheme is developing
a high quality barley malt
industry, using a co-operative
model to give economies of
scale for farmers and the
brewery. It is expected to
become self funding after 
year three with gross margins
improved by better yields 
and pricing and lower supply
chain costs.

We will also continue to evaluate projects
that benefit both the business and the
sustainable development programme 
with a view to replicating the projects in
other markets to improve the social and
environmental performance of our suppliers,
big and small.

The ‘Growing in Partnership’ project in India – barley
trials to test quality and yield.
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The need to have respect for human rights The challenge for any global
operation is acknowledging and respecting the diverse cultures and laws in
different markets. At the same time responsible companies, like SABMiller,
have to respect the values of the international community which are
embedded in the Universal Declaration of Human Rights.

As with many of our other priorities, we
need to ensure an overall standard of
behaviour across all our operations which
adheres to our group values but also 
has the flexibility to reflect the cultural 
and geographical diversity of individual
operations. 

Human rights principles
Within the new sustainable development
framework, we have identified nine key
principles which outline how we respect 
the human rights of our employees in the
workplace and of the people with whom 
we do business. These principles link and
complement the principles outlined in our
supply chain position statement.

The human rights position statement,
available separately on our website,
provides more detail on the principles but 
in summary they are:

Freedom of association and recognition
of the right of collective bargaining

Prohibition of forced and 
compulsory labour

Abolition of child labour which is illegal,
socially unacceptable or leads to loss 
of educational opportunity

Intolerance of discrimination

Establishing fair and competitive wages
and benefits

Providing safe and healthy work
environments

Employee security

Community commitment

Supplier guiding principles

We are committed to these human rights
principles whether in the course of existing
business or in the assessment and
development of new business opportunities.
In countries where human rights may be
compromised due to the prevailing political
or social climate, every precaution is taken
to ensure that our operations do not
contribute directly or indirectly to human
rights abuses. In some countries where
human rights abuses can occur, we will
never be complicit in abuses. We will do
what we can to support the rule of law and
uphold proper standards. 

Taking the long-term view
In all countries we will promote a culture 
of honesty and openness and encourage,
not penalise, the identification of any areas
where our operation or our business
partners fall short of these principles. We
will take a long-term view and work with
partners, suppliers, other businesses,
communities and governments to realise
respect for human rights. Human rights 
can be a difficult and sensitive issue and
there are no quick solutions.

If we become aware of potential issues
or receive allegations, we will address 
them, investigate internally and if necessary,
participate co-operatively with an 
external investigation. We also have 
a ‘whistleblowing’ process which is
available to all our operations to provide a
confidential means of highlighting issues.

One World
Our operation in the Czech
Republic supports the ‘One
World’ festival which is one of
the largest and most important
human rights film festivals in
Europe. It aims to foster mutual
understanding between
cultures, heighten awareness
about human rights and
promote global responsibility. 

Educating children
In Honduras it is common for
children to work, but cutting
sugar cane for hours and not
attending school was
unacceptable. In April 2005 we
launched a programme to give
children new skills, including 
how to grow produce which 
they can sell, and to stop their
employment in the sugar fields.

Health and safety
All our companies have health and safety programmes which follow
group recommendations. They are required to report their health and
safety performance to the group at least annually and this information is
provided to the Corporate Accountability and Risk Assurance Committee
(CARAC). The majority of our plants have established health and safety
committees which are an important link between managers and workers
to ensure suitable safeguards are in place. Our African and Asian hub
includes health and safety indicators in its manufacturing excellence
programme through which breweries are audited annually and action
plans drawn up for improvement. Miller and SAB also have very active
health and safety programmes, including detailed compliance audits.

Because of the complexity of human
rights situations in many of the countries in
which we operate, we will be working with
our managers in Africa and Asia during
2006 to understand more fully the issues
that exist in each country, how these issues
are managed locally and whether gaps
exist, and if they do, we will address them.
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The need to bring benefits to the communities we serve It makes
commercial sense to invest in the well-being of the communities where 
we operate, as our prosperity and that of the community is co-dependent.
Employees, suppliers and customers come from the community and the
economic success of the company generates employment, taxes and excise
for the community.

Corporate social investment 
at SABMiller
We define corporate social investment (CSI)
as any investment we make in the local
community to enhance its well-being that
we would not have otherwise made in the
direct running of our business. This includes
“a contribution/investment of cash,
knowledge, employee time and equipment
to people or communities to enable them to
flourish and to help sustain an environment
in which we can be a successful business”.

From direct CSI we do not expect any
financial pay-back and the contributions 
are motivated by supporting the well-being
of communities and acting as a good
corporate citizen. In some countries this
form of support is preferred but in other
markets more sophisticated forms of
indirect CSI are more welcome because
they are considered to be more sustainable.

Indirect CSI is more commercially
focused and is an opportunity where an
initiative with a clear business objective is
shaped to increase the social benefit it
offers to local communities.

Our CSI programmes are aligned to the
company vision, mission and values and 
to our sustainable development priorities 
at the same time as complementing local
community and stakeholder priorities.

Three group themes
SABMiller has targeted three areas for
action. The first area is sustainable enterprise
and entrepreneurship development which
builds on existing projects in agriculture and
social enterprise. For example, the long-
running Kickstart campaign in South Africa
continues to provide young people from
disadvantaged backgrounds a combination
of business skills training, intensive mentoring
and seed capital. Ninety percent of grant
winners for the last three years are still in
business today. Kickstart also focuses on
recruiting entrepreneurs whose businesses
could become potential equity suppliers to
the company.

The second area reinforces our reliance
on water. Initiatives will be developed 
in regions which suffer from water scarcity
or poor quality and this will be a focus for
next year. 

The third is HIV/Aids. Where prevalence
rates are higher than 5%, HIV/Aids
awareness elements should be

incorporated into HIV/Aids community
programmes. 

For data collection, companies measure
their direct and indirect CSI and calculate
that sum as a percentage of pre-tax profit.
CSI contributions are not linked to sales 
of product and they exclude responsible
alcohol consumption programmes and
HIV/Aids programmes for employees and
their dependents. These programmes are
budgeted for separately.

CSI programmes are evaluated and
monitored to ensure that they deliver
measurable, sustainable community 
and business benefits. Partnerships 
are encouraged which leverage other 
resources to be contributed to existing 
or new programmes.

During the year our group-wide
corporate social investment contribution
increased by 10% to US$19 million.

Keeping healthy
In India a healthcare project
has focused on education in
sanitation and preventative
healthcare to villages
neighbouring our largest
brewery. With public health
centres the project has trained
health workers and formed
community based organisations
so they can manage aspects 
of the project themselves.

At the grass roots
Miller is involved in Grassroots
Soccer which is an international
non-profit organisation
dedicated to training Africa’s
strongest role models,
professional soccer players, 
to teach African children and
teenagers about HIV/Aids
prevention.

Citizens’ Choice
The main CSI programme in 
the Czech Republic is Citizens’
Choice which provides grants
to NGOs and regional
institutions focusing on
education, health and social
welfare, environment and
culture. In the last four years the
programme has granted nearly
US$1 million and has supported
more than 100 projects.

For this year a focus will be to find more
accurate ways to measure indirect CSI both
in terms of benefits to local communities
and to the business.

The judging panel discusses the applications for the
Citizens’ Choice grants.
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The need to contribute to the reduction of HIV/Aids within our sphere
of influence HIV/Aids is a human tragedy for the individuals affected, their
families and the whole community. It also affects our business, especially in
Africa, through availability of skills, the health and well-being of our employees
and customers and the perception of our company in local communities.

The extent of the HIV/Aids pandemic and
related socioeconomic consequences in
some countries requires us to manage this
as an operational and reputation priority.
Africa, where the cost and impact of
HIV/Aids has been most significant, is 
our top priority but the progression of the
epidemic in India, China and Russia is also
of concern.

SABMiller priorities
Our key areas of focus have been to
manage existing infections through
voluntary counselling and testing, offering
managed healthcare which includes free
anti retro-viral treatment where necessary
for employees and their direct dependents 
and preventing new infections through
education programmes.

A key principle of our HIV/Aids work 
is to respect the rights of our employees
and to ensure that their medical
information will be treated in the strictest
confidence. We will not discriminate
against employees on the grounds of their
HIV status but at the same time our
experience shows that medical self-
management, based upon informed
understanding, is an essential element in
combating and managing the disease.
Ignorance can be dangerous and result in
delays in early and accurate diagnosis and
therefore prompt and appropriate care.

We will address HIV/Aids within the
framework of operational constraints,
policies and procedures as well as
applicable legislation.

Each operation is categorised
depending on the prevalence of HIV/Aids
within the country and is required to
implement minimum standards. More 
detail is available separately on our 
website under the HIV/Aids position
statement but, in summary, surveys and
monitoring, education programmes,
voluntary counselling and testing are
covered within the category ratings.

Eradicating the stigma
Our goal is to eradicate the stigma which
surrounds HIV/Aids and to create an
environment where employees feel safe to
disclose an HIV positive status. Testament
to the effectiveness of the ‘Confronting
Prejudice and Stigma Campaign’ is the

increasing number of employees who are
willing to share their HIV/Aids status with
their colleagues, confident that they will 
be supported rather than shunned.

Our operation in Zambia has been 
one of our most active participants in the
HIV/Aids programme. Employee
involvement is around 80% - one of the
highest in the group. Zambia last year
extended its voluntary counselling and
testing and treatment programmes into
local communities which resulted in 1,500
people being tested in one day.

In 2006 we will continue our work in
Africa and consult with potentially at risk
operations in other regions to understand
how our experience may benefit them
before the business impact of this disease
becomes more evident.

Driving out HIV/Aids
To extend our sphere of
influence into the supply chain,
we have included HIV/Aids
education into the business
skills training for our contract
drivers in South Africa. 
We intend to roll out this
programme in other countries
in Africa during 2006.

Learning more
Last year we held an HIV/Aids
workshop in conjunction with
the Chatham House Africa
Programme. Feedback and
insights from this workshop
have contributed to the
development of our HIV/Aids
programmes, particularly with
regard to dealing with this
issue outside the work
environment. 

Local community clinic
After conducting a needs
assessment, our brewery in
Uganda opened its HIV/Aids
clinic to the local community.
Nearly 380 residents from the
local community were tested
on the day of the launch. 
We worked with the Ugandan
Ministry of Health and NGOs
on this project. 

Testing at the Nile Breweries’ local community
HIV/Aids day.
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The need to be transparent in reporting our progress on our
sustainable development priorities Increasingly companies are expected 
to report against relevant sustainable development trends and to provide an
objective analysis of their position and progress. Listed companies in particular
are expected to provide extensive environmental and social information to
organisations such as Business in the Community, FTSE4Good and the
Johannesburg Stock Exchange SRI Index. Their assessments are published
alongside those of other companies and read by shareholders, suppliers,
employees, non-governmental organisations (NGOs) and customers. 

Open and honest
We have formally reported performance 
at group level for nine years and many 
of our operations report on social and
environmental issues. Our aim is that our
reporting will continue to be accurate, 
open and honest. Our data gathering and
reporting processes should deliver sufficient
data to report comprehensively, but without
imposing an excessive burden on the
business. We have developed reporting
frameworks which are Global Reporting
Initiative (GRI) compatible at group level 
and include third party assurance. 

We will continue to report on the group
performance with a particular emphasis 
on global trends, compliance to external
and internal rules and guidelines, and
communication with the financial
community. At a local level we will be
focused on market specifics as many of 
our sustainable development priorities
impact on different markets in different
ways. Individual companies will be expected
to set targets to gradually improve data
gathering and use, to produce market
specific reports and to communicate
proactively with third parties.

Alongside this report on our 10
sustainable development priorities, we
provide additional data reports on our
website covering a range of economic,
social and environment issues of concern 
to stakeholders. These include information
about our economic impacts, employees
and consumer issues outside alcohol, 
some matters concerning relations with
governments and a broad range of
environmental performance data.

For example we are committed to
constructive engagement with governments
and their regulatory agencies, based on
open and arm’s length relationships. 
Given their power to tax and regulate 
our operations, it is important that we 
are active in protecting our legitimate
business interests. This we do openly and
transparently, without intervening in partisan
politics. The group’s policy is that political
donations are only made by exception and
in accordance with local laws and to
support democracy. 

To aid transparency and accountability,
we also publish on our website the full

external assurance statement which
provides an independent assessment 
and commentary of this report and the
additional materials against recognised
international standards for non-financial
reporting.

The next steps
In 2006, in addition to producing our 
annual sustainable development report 
and updating our website, we also 
intend to publish more bespoke reports 
on specialised subjects. We will also 
be improving our central data collection
systems so that we will have more internal
transparency for individual operations to
learn from other operations’ experiences 
as well as being able to use the information
for external communication.

Reporting progress
Our operations in Poland,
Canary Islands and the Czech
Republic have published
reports on sustainable
development priorities this
year. In South Africa SAB
publishes a corporate affairs
report and Miller in the US also
regularly publishes reports.

On board
Our Africa and Asia hub held 
its first board level meetings
dedicated to the sustainable
development priorities this 
year. Miller in the US holds
sustainable issues meetings
twice a year and SAB in South
Africa holds these meetings
four times a year. These
meetings are regional versions
of the group CARAC meetings.

Consulting with external
stakeholders
We discussed our sustainable
development strategy and plans
with global NGOs and academics
in Cape Town in May. Stakeholder
conversations such as these help
us shape our future work.

The latest environmental report from Kompania
Piwowarska in Poland.
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Sustainable development governance and management Our open
communication approach demonstrated within our transparency priority directly
translates into our governance and management of sustainable development.

The sustainable development team at
SABMiller is headed by Sue Clark, Director
of Corporate Affairs, who attends both
CARAC and excom meetings, providing the
interface between the two bodies.

Internally we collect local performance
measures which are signed off by the local
managing directors every six months. Social
and environmental measures are listed 
as part of the group’s risk management
processes and the corporate accountability
and risk assurance committee (CARAC), 
a committee of the SABMiller plc board 
of directors, is responsible for reviewing

how the executive committee (excom)
discharges its environmental and 
social duties.

Global and local
The group sets the sustainable
development positions and policies whilst
individual businesses have the autonomy 
to decide how these are fulfilled at a local
level. We monitor and report the sustainable
development activities of all businesses
where SABMiller has day-to-day
management control, either as a result 
of a majority shareholding or through

Sue Clark
Director of Corporate Affairs
Sue Clark was appointed Director of
Corporate Affairs of SABMiller plc in
2003. She has responsibility for
building and protecting the group’s
corporate reputation and heads up
investor relations, media relations,
corporate social responsibility, political
and trade relations, issues and crisis
management, brand communications,
corporate website and internal
communications.

Previously, Sue was Director of
Corporate Affairs at Railtrack Group.
Earlier roles include Director of
Corporate Affairs at Scottish Power,
Investor Relations Manager at Scottish
Power and Investor Relations Manager
at National Power.

Sue has a BSc Hons from
Manchester University and an MBA
from Heriot Watt University.

Dr Alan Knight OBE
Head of Corporate Accountability
Alan Knight is responsible for the group-
wide framework for sustainable
development, including the 10 priorities
described in this Report.

Previously he was Head of Social
Responsibility for Kingfisher, responsible
for co-ordinating social and
environmental policies across the global
Kingfisher Group. 

For 10 years he was Head of
Sustainability at B&Q, the UK’s market
leader in DIY.

Alan also co-chairs the UK
Government’s Roundtable on
Sustainable Consumption and serves
on the UK Sustainable Development
Commission. 

He was awarded the OBE in 1998
for Services to the Environment. 

Alan has a degree in Geology from
Southampton University and PhD from
London University.

David Grant
Group Environment Policy Manager
David Grant is responsible for the
development and integration of
corporate environmental and supply
chain strategy and policy for SABMiller.
These form part of the company’s
broader sustainable development
strategy. David works across the
business in Africa, Europe and the
Americas. 

Prior to joining SABMiller David
worked in various environmental
management capacities at both the
National Petroleum Refiners of South
Africa (NATREF), a division of SASOL,
and Nissan Manufacturing (Pty) Ltd. 

Jenni Gillies
Group HIV/Aids Manager
Jenni Gillies co-coordinates the
HIV/Aids strategy and implementation
for SABMiller. Over the past 15 years
she has worked exclusively in the 
field of HIV/Aids and has extensive
expertise with the focus on developing
and implementing best practice
strategies to manage and reduce the
cost and impact of HIV/Aids in the
workplace. 

Jenni has in-depth knowledge in
the transference of difficult concepts
relating to HIV/Aids education which
has been invaluable in her research 
in the psychosocial determinants of
behaviour and attitude. The focus 
of her work has been to examine
education methodologies which result
in behaviour and attitude change to
develop effective education models. 

management agreements. Business
interests which fall outside these criteria 
are excluded from the scope of this report,
however we are active in sharing our
standards and policies with our associates
and other business interests where we 
do not have direct management control.

We continue to be included in the 
FTSE4Good Index, Business in the
Community Environment Index and the
Johannesburg Stock Exchange Social
Responsibility Investment Index and our
report is independently reviewed by The
Corporate Citizenship Company.
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Assurance statement from The Corporate Citizenship Company
SABMiller has been reporting externally on its approach to corporate social
responsibility for nearly a decade. This year’s report marks a clear step-change
as it puts centre-stage the company’s contribution to sustainable development,
focusing on 10 priority issues identified by the board as its most important
impact areas. Here we comment briefly on this approach; available on-line
(www.sabmiller.com) is our full assurance statement which we have based on the
international assurance standard AA1000 and the reporting principles of the GRI.

The year has seen the conclusion of a
review process within SABMiller, resulting in
a new strategy for sustainable development
and – vital if progress is to be made – a
clear framework approved by the executive
committee of the board for setting
expectations and assessing performance 
by operating companies. During the year,
the Group also revised and restated its
statement of vision, mission and values,
entitled ‘Working Together’, which was
cascaded to employees around the world.
An in-depth review of external and internal
opinions on the full range of reputational
issues including corporate social
responsibility was completed. 

At the same time, performance by the
business on established accountability
issues – reported here and through on-line
data supplements – has continued to
improve. Group-wide adherence to 
long-standing alcohol responsibility policies
remained good. Eco-efficiency in brewing
improved again, while indicators on
employee issues such as diversity and
training also showed improvement. The
company continues to contribute to local
community development through its
extensive CSI programme. 

Looking forward, we have identified two
main areas where we would expect future

reporting to concentrate. The first is to
show progress in the 10 priority areas by
each operating company, demonstrating
step changes in performance through an
assessment process. From an external
assurance perspective, it is essential 
that the views of stakeholders are fully
incorporated into assessment and reporting
on overall goals, current performance and
future targets.

The second is to achieve a fully
rounded picture of SABMiller’s contribution
to sustainable development. This means
deepening the assessment in some of the
priority topics – for example a complete
carbon footprint of the brewing process
from agricultural supplies to final
consumption and packaging disposal. 
It also means including more completely in
external reporting a range of topics such as
operating companies’ competitive position
and performance in their marketplaces; 
how the wealth created by the business 
is distributed locally and internationally;
relations with governments including
influencing the regulatory process; and 
the range of human capital management
issues. Many of these are already reported
on and there is scope to extend the
presentation in the more flexible and regular
issue-based reporting that is now planned.

Such an approach in future will allow a
full sustainability footprint to be presented.
This would, we believe, show that
SABMiller’s operations have many positive
impacts in local communities around the
world without detracting from the current
management focus on priority topics where
action in the business can most enhance
the impacts achieved. 

The Corporate Citizenship Company
19 June 2006
www.corporate-citizenship.co.uk
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Registered office
SABMiller plc
SABMiller House
Church Street West
Woking
Surrey GU21 6HS
United Kingdom
Telephone: +44 (0)1483 264000
Telefax: +44 (0)1483 264103

Head office
One Stanhope Gate
London W1K 1AF
United Kingdom
Telephone: +44 (0)207 7659 0100
Telefax: +44 (0)207 7659 0111

Internet address
www.sabmiller.com

We have not produced this Report as a paper document because
of the wasted printed paper that this inevitably entails. Our research
shows us that virtually all our stakeholders have direct or indirect
access to the internet and therefore we have taken the decision to
make our report only available as a PDF on our website. We have
ensured that it is easily printable for those who need paper copies,
either in its entirety or by subject. 

Please contact us at sustainable.development@sabmiller.com if you
have any feedback or comments on this report.

Contacts and further information


